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UNWTO GCC-STAT 
1st Regional Workshop on 

Tourism Statistics 

Muscat, Oman, 21-23 April 2019

John G.C. Kester

Wadi Bani Khalid East, author: Richard Bartz
https://commons.wikimedia.org/wiki/File:Wadi_Bani_Khalid_East_RB.jpg

• John Kester
• independent consultant
• 22 years of service at UNWTO with responsibility for statistics 

trends and policy, taken early retirement from March 
• 7 years of Statistical researcher at Statistics Netherlands
• Master’s degree in Social Science with specialisation in 

research methodology and data analysis
• worked with tourism data of all countries in the world and have 

been in contact with most 
• participated in events, gave presentations, workshops and 

trainings and attended meetings in some 70 countries 

Introduction

www.linkedin.com/in/john-kester-28800650
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• informal, interactive, hands-on 

• my role is facilitator

• encourage active participation

• Q&A, ask questions if its not clear or if you would like to 
expand

• I will also ask you where relevant

• share issues, experiences, comments and ideas

• open discussion

• we are here to learn from each other

• opportunity to build a network

About the workshop

• Methodology: what to measure
– IRTS conceptual framework, definitions

• Implementation: how to measure
– Data sources and methods of data collection

• Traditional sources and methods, but also touching on big data

• Mirror statistics

• Future trends
– The expansion of the the existing statistical framework with the 

Statistical Framework for Measuring the Sustainability of Tourism 
(MST). This is also is basis for the development of indicators for the 
measurement of Sustainable Development Goals (SDGs) 

The programme
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• there is a lot to deal with…

• aim is to get a general understanding, time is to limited to 
know all the details, nor is there need to

• above all aimed to be practical guidance, want to get 
something out of it that’s useful for your everyday work

The programme

Tourism and 
development
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Why Tourism?

=> Tourism is economic activity with substantial impact
• Employment
• Diversification of economy / Tax revenues
• Earning foreign currency / balancing Balance of Payments 

(inbound tourism = export / outbound = import ; tourism = 7% of 
overall exports worldwide and 30% of service exports)

• Development of weak regions / Regeneration of regions in 
decay

• Redistribution of wealth between countries and within countries
• Multiplier effect > impact in several other sectors
• Preservation of culture
• Soft diplomacy

Source: Korea Tourism Organization (KTO), www.etourkorea.com

Why Tourism?
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International tourism vs. other export categories

International tourism:
7% of exports of goods 
and services
40% of export of services

International Tourism (BOP Travel & Passenger transport) and export

World (USD billion)

Source: World Tourism Organization (UNWTO) and World Trade Organization (WTO)
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Tourism as Generator of Wealth
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Measurement and analysis 

Why measure and analyse?
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Measure better to manage better,
i.e. better informed, evidence based 

decision making
Needed for:
• Planning, strategy and policy
• Marketing
• Management

Furthermore important for:
• Advocacy
• Support policy and actions
• Evaluation
• Transparency

Why measure and analyse?

Measure better to manage better

I.
Development 
of statistical
Standards

II.
Implementation

and
capacity 
building

III.
Data 

compilation
and 

dissemination

IV.
Analysis

V.
Support 
decision-
making, 

management, 
strategy, 

policy
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 Why statistical standards?

- Speak common language, need to understand 
and agree on concepts, definitions

- Ensure comparability with others, ability to 
aggregate to regions and world

- Compare in time, build consistent series
- Compare with other sectors, e.g. to show 

contribution of tourism in economy
- Follow quality requirements
- Harmonisation with other variables, 

frameworks for coherence and consistency

(It is always possible to measure on ad-hoc basis 
for operational purposes, but this has not to be 
confused with statistics)

Statistical Standards
What to measure

I.
Development 
of statistical
Standards

 How?

- Process of worldwide consensus building 
with countries

- Multilateral coordination: UN system, 
UNWTO  Statistics Committee, MST 
experts group

- Partnerships: UNSD, ILO, OECD, Eurostat, 
etc.

- Mobilise engagement, support and 
resources

- Adoption by UN Statistical Commission 
(UNSC)

Statistical Standards
What to measure

I.
Development 
of statistical
Standards
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supported by all UN countries and ILO, IMF, World Bank, WTO, European Commission

IRTS 2008: 
concepts, 

definitions, 
classifications 

for basic 
tourism 
statistics

TSA: RMF 2008: 
framework for 
the economic 

measurement of 
tourism 

consistent with 
SNA, BoP 

System of 
Tourism 
Statistics

Credible, 
comparable 
statistics

Tourism Statistics:
The 2008 international consensus

Tourism as an 
economic sector 
(i.e. GDP, etc.)

http://statistics.unwto.org/content/irts2008

IRTS 2008: concepts, 
definitions, 

classifications for 
basic tourism 

statistics

Credible, 
comparable 
statistics

International Recommendations for 
Tourism Statistics 2008 (IRTS)

http://statistics.unwto.org/content/irts2008
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Tourism is about visitors 
“Tourism is a social, cultural and economic phenomenon related to the
movement of people to places outside their usual place of residence, 
pleasure being the usual motivation.”

Tourism: concepts and definitions

International Recommendations for Tourism Statistics 2008 (UNWTO and United Nations) 

“A visitor is someone who is travelling 
under certain conditions, namely, 
for holiday, leisure and recreation, 
business, health, education or other 
purposes.”

“A visitor (domestic, inbound or 
outbound) is classified as a tourist (or
overnight visitor) if his/her trip includes 
an overnight stay, or as a same-day 
visitor (or excursionist) otherwise.”

Tourism: concepts, forms and indicators

International Recommendations for Tourism Statistics 2008 (UNWTO and United Nations) 
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What do we want to know?

• Tourism demand, both inbound, outbound and domestic
• Tourism supply, businesses
• Economic contribution
• Employment

• Both measures of volume and value

For:
• Comparison in time: evolution, trends, and evt. projections
• Breakdown by various characteristics, such as:

– place(s) visited, source markets, purpose of visit, means 
of transport, visitor characteristics

• Comparing with competitors (uniform methodology)

• Tourism Satellite Account: a TSA consists of a 
set of tables reflecting visitor expenditures 
and economic activities and employment of 
tourism industries

• compatible with System of National Accounts 
(SNA)

• however, tourism is demand side defined
• for that reason satellite to the SNA, results 

are expressed in the same terms: Value 
Added, Gross Domestic Product, etc.

• TSA produces measurements of the direct 
economic contribution, models can use TSA 
data to derive indirect, induced effects

Contribution of tourism to the economy
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Applying of standards
How to measure

II.
Implementation

and
Capacity 
building

 UNWTO leads multilateral coordination in designing practical 
guidance for implementing the standards across countries:
- IRTS 2008 Compilation Guide
- Forthcoming TSA Compilation Guide (with UNSD, working 

group formed, 2019)
- Technical note on linking TSA and the System of 

Environmental-Economic Accounting (SEEA)

 UNWTO support countries in their implementation:
- (sub) regional seminars and workshops
- Capacity Building Programme for Northern and Western Africa 

Bilateral technical assistance in collaboration with TECO

IRTS 2008 Compilation Guide:

A companion document to the IRTS providing 
further clarification, practical guidance for using 
sources and methods to compile statistics on 
tourism, and country examples.

Designed to support the production of a high 
quality set of basic data and indicators in each 
country, and to strengthen the international 
comparability of tourism statistics

 For national compilers, international experts, 
and international/regional organisations

 By national compilers, international experts, 
and international/regional organisations under 
UNWTO-UNSD coordination 

 PDF version online at: 
https://unstats.un.org/unsd/tourism

Tourism Statistics:
Implementation of standards
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IRTS 2008 Compilation Guide:

 Wiki version online at: 
https://unstats.un.org/wiki/display/IRTSCG/IRTS+2008+Compilers+Guide+Home

Tourism Statistics:
Implementation of standards

Sources of data and methods of collection
• census, integral count
• sample survey
• administrative / business records 

– i.e. immigration, visa, chamber of commerce
– i.e. accommodation records

• big data

• in practice often a combination
• all have strengths and challenges
• often depend on situation what’s most appropriate

Statistics data collection
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http://statistics.unwto.org/content/sts_nss
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System of Tourism Statistics (STS)

System of Tourism Statistics (STS)

Type of data
1 INBOUND TOURISM - DEMAND MEASURE

Arrivals - overnight, same-day visitors, cruise passsengers

Arrivals by region, by purpose, by transport, by package, by accommodation, 
by expenditure, by travel party, by length of stay

2 DOMESTIC TOURISM - DEMAND MEASURE
Trips by Households - overnight, same-day 

Trips by National and Non-National, by purpose, by transport, by package, by 
accommodation, by expenditure, by travel party, by length of stay

3 OUTBOUND TOURISM - DEMAND MEASURE
Departure - overnight visitors, same-day visitors

Trips by National and Non-National, by purpose, by transport,  by 
expenditure, by travel party, by length of stay

4 TOURISM INDUSTRIES – SUPPLY MEASURES
Number of Establishments - accommodation, Food and Beverage, Passenger 
Transportation, Travel Agencies, Other

Accommodation - Monetary Data - Output, Intermediate Consumption, Gross 
Value Added, Compensation of Employees, Gross Fixed Capital Formation

Type of data
Accommodation - Non Monetary Data - Rooms & Beds
Accommodation Occupancy, Length of Stay, Capacity
Travel Agencies - Monetary Data - Output, Intermediate 
Consumption, Gross Value Added, Compensation of Employees, 
Gross Fixed Capital Formation

Travel Agencies - Non Monetary Data - Domestic trips, Inbound 
trips, Outbounds trips, Packages

5 EMPLOYMENT
Employees - accommodation (hotels & others), food and 
beverage, passenger transportation, travel agencies, other 
tourism 

Jobs by status - employees, self-employed, fulltime equivalent 
jobs, gender

6 COMPLEMENTARY INDICATORS
Tourism Demand in relation to population - gross travel 
propensity, carrying capacity (arrivals/ population)

Macroeconomic indicators - expenditures in relation to GDP, to 
exports, to imports

04/05/2018
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System of Tourism Statistics (STS)

Type of data
1 INBOUND TOURISM - DEMAND MEASURE

Arrivals - overnight, same-day visitors, cruise passsengers

Arrivals by region, by purpose, by transport, by package, by accommodation, 
by expenditure, by travel party, by length of stay

2 DOMESTIC TOURISM - DEMAND MEASURE
Trips by Households - overnight, same-day 

Trips by National and Non-National, by purpose, by transport, by package, by 
accommodation, by expenditure, by travel party, by length of stay

3 OUTBOUND TOURISM - DEMAND MEASURE
Departure - overnight visitors, same-day visitors

Trips by National and Non-National, by purpose, by transport,  by 
expenditure, by travel party, by length of stay

4 TOURISM INDUSTRIES – SUPPLY MEASURES
Number of Establishments - accommodation, Food and Beverage, Passenger 
Transportation, Travel Agencies, Other

Accommodation - Monetary Data - Output, Intermediate Consumption, Gross 
Value Added, Compensation of Employees, Gross Fixed Capital Formation

Type of data
Accommodation - Non Monetary Data - Rooms & Beds
Accommodation Occupancy, Length of Stay, Capacity
Travel Agencies - Monetary Data - Output, Intermediate 
Consumption, Gross Value Added, Compensation of Employees, 
Gross Fixed Capital Formation

Travel Agencies - Non Monetary Data - Domestic trips, Inbound 
trips, Outbounds trips, Packages

5 EMPLOYMENT
Employees - accommodation (hotels & others), food and 
beverage, passenger transportation, travel agencies, other 
tourism 

Jobs by status - employees, self-employed, fulltime equivalent 
jobs, gender

6 COMPLEMENTARY INDICATORS
Tourism Demand in relation to population - gross travel 
propensity, carrying capacity (arrivals/ population)

Macroeconomic indicators - expenditures in relation to GDP, to 
exports, to imports

04/05/2018

Type of data
1 INBOUND TOURISM - DEMAND MEASURE

Arrivals - overnight, same-day visitors, cruise passsengers

Arrivals by region, by purpose, by transport, by package, by accommodation, 
by expenditure, by travel party, by length of stay

2 DOMESTIC TOURISM - DEMAND MEASURE
Trips by Households - overnight, same-day 

Trips by National and Non-National, by purpose, by transport, by package, by 
accommodation, by expenditure, by travel party, by length of stay

3 OUTBOUND TOURISM - DEMAND MEASURE
Departure - overnight visitors, same-day visitors

Trips by National and Non-National, by purpose, by transport,  by 
expenditure, by travel party, by length of stay

4 TOURISM INDUSTRIES – SUPPLY MEASURES
Number of Establishments - accommodation, Food and Beverage, Passenger 
Transportation, Travel Agencies, Other

Accommodation - Monetary Data - Output, Intermediate Consumption, Gross 
Value Added, Compensation of Employees, Gross Fixed Capital Formation

Type of data
Accommodation - Non Monetary Data - Rooms & Beds
Accommodation Occupancy, Length of Stay, Capacity
Travel Agencies - Monetary Data - Output, Intermediate 
Consumption, Gross Value Added, Compensation of Employees, 
Gross Fixed Capital Formation

Travel Agencies - Non Monetary Data - Domestic trips, Inbound 
trips, Outbounds trips, Packages

5 EMPLOYMENT
Employees - accommodation (hotels & others), food and 
beverage, passenger transportation, travel agencies, other 
tourism 

Jobs by status - employees, self-employed, fulltime equivalent 
jobs, gender

6 COMPLEMENTARY INDICATORS
Tourism Demand in relation to population - gross travel 
propensity, carrying capacity (arrivals/ population)

Macroeconomic indicators - expenditures in relation to GDP, to 
exports, to imports

04/05/2018
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Type of data
1 INBOUND TOURISM - DEMAND MEASURE

Arrivals - overnight, same-day visitors, cruise passsengers

Arrivals by region, by purpose, by transport, by package, by accommodation, 
by expenditure, by travel party, by length of stay

2 DOMESTIC TOURISM - DEMAND MEASURE
Trips by Households - overnight, same-day 

Trips by National and Non-National, by purpose, by transport, by package, by 
accommodation, by expenditure, by travel party, by length of stay

3 OUTBOUND TOURISM - DEMAND MEASURE
Departure - overnight visitors, same-day visitors

Trips by National and Non-National, by purpose, by transport,  by 
expenditure, by travel party, by length of stay

4 TOURISM INDUSTRIES – SUPPLY MEASURES
Number of Establishments - accommodation, Food and Beverage, Passenger 
Transportation, Travel Agencies, Other

Accommodation - Monetary Data - Output, Intermediate Consumption, Gross 
Value Added, Compensation of Employees, Gross Fixed Capital Formation

Type of data
Accommodation - Non Monetary Data - Rooms & Beds
Accommodation Occupancy, Length of Stay, Capacity
Travel Agencies - Monetary Data - Output, Intermediate 
Consumption, Gross Value Added, Compensation of Employees, 
Gross Fixed Capital Formation

Travel Agencies - Non Monetary Data - Domestic trips, Inbound 
trips, Outbounds trips, Packages

5 EMPLOYMENT
Employees - accommodation (hotels & others), food and 
beverage, passenger transportation, travel agencies, other 
tourism 

Jobs by status - employees, self-employed, fulltime equivalent 
jobs, gender

6 COMPLEMENTARY INDICATORS
Tourism Demand in relation to population - gross travel 
propensity, carrying capacity (arrivals/ population)

Macroeconomic indicators - expenditures in relation to GDP, to 
exports, to imports

04/05/2018
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UNWTO Compendium questionnaire 

GCC-stat data transmission table
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Census, integral count
• who is conducting

– stats office
– third party

• access to data
• is it needed to have all
• cost effectiveness

Administrative / business records 
• access to data
• how to adjust to concepts and definitions
• how to fill in missing data

Considerations, strengths and challenges

Sample survey
• sample type and size
• dedicated survey or part of larger one
• frequency, once a year, continuous 
• is unit individual or travel party
• when asking retrospectively, what period to take into account
• conducted self or subcontracted
• how to deal with non-response
• what is the universe and how to expand to it

Considerations, strengths and challenges
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data in practice often like a Swiss cheese

…and its not even always the same cheese

39
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…or its not even cheese

• Visitor Arrivals at Frontier, both overnight and same-
day (VF & TF)

• Arrivals and Nights at various types of 
accommodation establishments
(=> average length of stay in the accommodation)
– In hotel and similar (THS & NHS)
– In all accommodation units (TCE & NCE)

• International Tourism Receipts (ITR) = BOP 
– item 'Services, Travel, Credit';
– excluding international fares receipts (BOP transport, 

passenger services)

Indicators volume and value of inbound tourism

41
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• distinguishing between travellers and visitors

• distinguishing between same-day visitors and tourists

• residence vs nationality, i.e. nationals residing abroad, 
immigration and expats

• transit (airport transfer vs longer duration)

• not always all flows included (i.e. some border 
crossings, means of transport, purpose of visit)

• no measure at borders, so proxy need to be used, i.e. 
arrivals at accommodation

• change in series

Common problems arrivals data

International tourist arrivals, 1995-2014*
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Source: World Tourism Organization (UNWTO)

Inbound tourism in South Africa

43

44



21/04/2019

23

International tourist arrivals, 1995-2014*
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Source: World Tourism Organization (UNWTO)

Inbound tourism in South Africa

example change of series: 
in 2009 South Africa 
changed methodology and 
is better able to 
distinguish between 
same-day and overnight 
visitors

• Validity
– do you measure what your intend to measure?

• Reliability 
– is it measured consistently?

• Comprehensiveness
– wealth of indicators covered and detail / 

breakdowns available

• Frequency, timeliness, 
– building routine and use of ICT

• Harmonisation
– is system consistent internally

Quality of statistics

45
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Measuring Tourism

Tourists (overnight visitors)

In collective tourism establishments

Hotel and similar 
establishments

Other types of 
accommodation 
establishments 

(campsite, rented 
places etc.) 

International

Domestic

Same-day 
visitors            
(incl. cruise 
passengers)

In private 
accommodation 
(2nd home, 
family and 
friends, etc.)

International Tourist Arrivals

Visitors

Tourists (overnight visitors)

In collective tourism establishments

Hotel and similar 
establishments

Other types of 
accommodation 
establishments 

(campsite, rented 
places etc.) 

International 25,7 35% 33,7 45% 7,5 10% 7,5 10% 74,5

76% 59% 7%

Domestic 10,6 9% 5,2 4% 103,7 87% 119,5

24% 41% 93%

Same-day 
visitors            
(incl. cruise 
passengers)

In private 
accommodation 
(2nd home, 
family and 
friends, etc.)

Visitors

Measuring Tourism: Example data Spain 2000
Source: Frontur and Familtur (Instituto de Estudios Turísticos)

(millions)
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Comprehensive database on tourism statistics

II.
Implementation

and
Capacity 
building

Compendium of Tourism Statistics
 145 data series covering broad range of 

information with regard to inbound, domestic, 
and outbound tourism, tourism industries, 
employment, macroeconomic indicators

Yearbook of Tourism Statistics
 Arrivals and nights to destination countries by 

country of origin

Over 200 countries covered
Updated on permanent basis
Available through elibrary, in hardcopy, 

CDROM and under contract

LINES OF 
ACTION

III.
Data 

compilation
and 

dissemination

Telling the story

What
 Analysis and aggregation of data
 Communication of results

How
Monitoring tourism trends
 UNWTO World Tourism Barometer  (6x)
 UNWTO Tourism Highlights (2018 edition)
 UNWTO Tourism Trends Snapshots
 long-term trends (pending)

 Research in framework agreement EU 
- European Union Short-Term Tourism 

Trends (6x)
- Annual trends report

 Ad hoc reports and requests

IV.
Analysis
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www.e-unwto.org/toc/unwtotfb/current

https://gccstat.org/en/statistic/statistics/tourism
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Tourism Indicators Report at 
www.ncsi.gov.om/Elibrary/Pages/LibraryContentView.aspx

www.mas.gov.sa

53

54



21/04/2019

28

www.visitdubai.com/en/tourism-performance-report

https://ec.europa.eu/eurostat/tourism
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https://ec.europa.eu/eurostat/web/tourism/methodology

https://unstats.un.org/unsd/tourism
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www.imf.org/external/pubs/ft/bop/2007/bopman6.htm
www.imf.org/external/pubs/ft/bop/2007/bop6comp.htm

BoP travel and int’l passenger transport credit and debit

www2.unwto.org/publication/measuring-employment-
tourism-industries-guide-best-practices

Measuring employment in the tourism industries
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Connected world 
& big data

1945 1960 1975 1990 2005 2015 2030

the 
‘pre-history’

from analog 
to digital

connecting 
the world

the internet goes 
mobile and social Future

ICT: Connected world

?

61

62



21/04/2019

32

Digital footprint

• Opportunities  
but also many 
questions

• For operational or 
statistical use?

Plenty of possible sources 
• mobile phones
• internet use
• search 
• social networks
• reservation data
• payment data
• smart energy meters
• etc., etc., etc.

Big data for statistics
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Report Eurostat, version UNWTO forthcoming

Big data for statistics

https://ec.europa.eu/eurostat/web/products-
statistical-working-papers/-/KS-TC-17-004
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Different uses

• replace existing data collection

• complement / fill in gaps

• additional data
– more indicators

– more geographic detail

• more timely

• synergies with other statistics

• auxiliary information for surveys
– validation, calibration, deeper breakdowns

Big data for statistics
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Plenty of challenges
• access to data
• adjustment to statistical concept and definitions
• need to develop algorithms
• coverage
• selectivity bias / representativeness
• comparability over time
• continuity
• cost
• privacy
• independence
• trust
• skills

Big data for statistics
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Positium: mobile positioning data www.positium.com

Big data for statistics

mobile positioning data (mpd) in Indonesia: Positium and Estonia

Big data for statistics
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the use of flight reservation data: Forwardkeys

Big data for statistics

Big data for statistics

Do you know the difference between?

passenger at airport

passenger number in airline

visitor to country

guests in hotels

73
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Big data for statistics

Do you know the difference between?

passenger at airport 1 visitor arriving by air counted at least 4 times

passenger number in airline 1 visitor arriving by air counted at least 2 times

visitor to country 1 visitor arriving by air counted 1 time

guests in hotels 1 visitor can be counted more than one time

Outbound market ‘netnographic’ studies
based on the analysis of the blogosphere

www.kairosfuture.com

Use of big data in market intelligence
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Mirror statistics

Some indicators should be mirrored in other 
countries

• for instance inbound travel to you and outbound 
from you with any country should ideally mirror his 
outbound to and inbound from you

• equally Balance of payments travel credit and debit

• opportunity for partnerships, especially with 
neighbours (where numbers are large with many 
over land borders, and NRA also prevalent)

– for instance Mexico and US, and Canada and 
US work together on inbound and outbound 
statistics for their common borders

Mirror statistics
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Mirror statistics

Outbound Inbound Inbound Inbound Inbound Inbound Inbound
SAUDI ARABIA BAHRAIN KUWAIT OMAN QATAR UNITED ARAB EMIRATES SAUDI ARABIA
sa8111 bh121 kw121 om121 qa111 ue711 sa111
Outbound tourism - trips abroad by resident visitors to countries of destination2. Arrivals of non-resident visitors at national borders, by nationality2. Arrivals of non-resident visitors at national borders, by nationality2. Arrivals of non-resident visitors at national borders, by nationality1. Arrivals of non-resident tourists at national borders, by nationality3. Arrivals of non-resident tourists in hotels and similar establishments, by nationality1. Arrivals of non-resident tourists at national borders, by nationality

2016 2017 2016 2017 2016 2017 2016 2017 2016 2017 2016 2017 2016 2017
to:
Bahrain 4,082,298 3,537,114 0 0 237,189 0 0 0 135,202 68,360 0 0 918,432 568,564
Kuwait 2,035,702 1,841,361 0 0 0 0 0 0 93,115 83,985 0 0 2,064,087 2,092,824
Oman 237,788 314,019 0 0 24,936 0 0 0 98,617 74,526 0 0 167,863 195,156
Qatar 1,072,706 606,571 0 0 67,682 0 0 0 0 0 0 623,917 274,935
Saudi Arabia 0 0 8,942,321 9,919,617 2,621,805 0 0 0 949,145 467,799 0 0 0 0
United Arab Emirates 3,454,925 3,680,065 0 0 104,565 0 0 0 134,578 58,206 0 0 947,628 649,902
Other countries of Middle East 0 0 881,007 1,108,007 0 0 0 0 167,326 71,092 0 0 0 0
All countries of Middle East 0 0 0 0 0 0 0 0 0 6,389,473 6,253,609 0 0

GCC excluded?

Example in excel for GCC

Measure better to manage better

What is needed:
• Technical expertise
• Awareness and engagement
• Resources (both human and budget)
• Institutional setup
• Collaboration and coordination amongst all 
relevant national institutions
• International and regional cooperation

Process
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• between tourism and other government departments 
policy areas (transport, foreign affairs, environment, etc.)

• between national, regional and local authorities

• between policy makers and tourism board

• between public and private sector 
– ppp public-private sector partnerships

• with civil society

• in the value chain, between destination and travel trade

• with various distribution channels

=> It is teamwork, you only can do it together
•

Vitamin 4C : Communication, collaboration, cooperation 
and coordination

Thank you very much 
for your attention!

John G.C. Kester
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