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NWTO GCC-STA
1st Regional Workshop
Tourism Statistics

o ‘Muscat, Oman, 21-23 April 2019

Introduction

+ John Kester

* independent consultant

« 22 years of service at UNWTO with responsibility for statistics
trends and policy, taken early retirement from March

* 7 years of Statistical researcher at Statistics Netherlands

» Master’s degree in Social Science with specialisation in
research methodology and data analysis

« worked with tourism data of all countries in the world and have
been in contact with most

* participated in events, gave presentations, workshops and
trainings and attended meetings in some 70 countries

Linkedf[J www.linkedin.com/in/john-kester-28800650




About the workshop

« informal, interactive, hands-on

 my role is facilitator

* encourage active participation

* Q&A, ask questions if its not clear or if you would like to
expand

* | will also ask you where relevant

* share issues, experiences, comments and ideas

* open discussion

* we are here to learn from each other

* opportunity to build a network

The programme

+ Methodology: what to measure
— IRTS conceptual framework, definitions

* |Implementation: how to measure

— Data sources and methods of data collection
+ Traditional sources and methods, but also touching on big data
» Mirror statistics

» Future trends

— The expansion of the the existing statistical framework with the
Statistical Framework for Measuring the Sustainability of Tourism
(MST). This is also is basis for the development of indicators for the
measurement of Sustainable Development Goals (SDGs)
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The programme

 there is a lot to deal with...

* aimis to get a general understanding, time is to limited to
know all the details, nor is there need to

« above all aimed to be practical guidance, want to get
something out of it that's useful for your everyday work

Tourism and
development




Why Tourism?

=> Tourism is economic activity with substantial impact

Employment
Diversification of economy / Tax revenues

Earning foreign currency / balancing Balance of Payments
(inbound tourism = export / outbound = import ; tourism = 7% of
overall exports worldwide and 30% of service exports)

Development of weak regions / Regeneration of regions in
decay

Redistribution of wealth between countries and within countries
Multiplier effect > impact in several other sectors

Preservation of culture

Soft diplomacy

Why Tourism?

Economic benefits from tourists

BN

{1 urist) {export of 183 64-MB RAMs) {3 ourists) (export of one 1500cc car)

Source: Korea Tourism Organization (KTO), www.etourkorea.com
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International tourism vs. other export categories

International Tourism (BOP Travel & Passenger transport) and export
World (USD billion)
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’ e nternational Tourism
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Source: World Tourism Organization (UNWTO) and World Trade Organization (VTO)

Tourism as Generator of Wealth

(Direct, indirect
and induced)
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Measurement and analysis

11

Why measure and analyse?
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Why measure and analyse?

Measure better to manage better,

i.e. better informed, evidence based
decision making
Needed for:
* Planning, strategy and policy
* Marketing
* Management

Furthermore important for:

* Advocacy

* Support policy and actions
» Evaluation

* Transparency

13

Measure better to manage better

Q “The United Nations recognizes the World Tourism Organization as the appropriate organization
‘y io collect, to analyse, to publish, to standardize and to improve the statistics

= fo promote the integration of these stalistics within the sphere of the United Nations system.”
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Statistical Sta.n‘dards
What to measure

= Why statistical standards?

L - Speak common language, need to understand

Development and agree on concepts, definitions

of siticiical - Ensure comparability with others, ability to
Standards aggregate to regions and world

- Compare in time, build consistent series

- Compare with other sectors, e.g. to show
contribution of tourism in economy

- Follow quality requirements

- Harmonisation with other variables,
frameworks for coherence and consistency

(It is always possible to measure on ad-hoc basis
for operational purposes, but this has not to be

\ 4 confused with statistics)
15

Statistical Sta‘n-dards
What to measure

= How?

- Process of worldwide consensus building

Development with countries

of siaticiical - Multilateral coordination: UN system,
Standards UNWTO Statistics Committee, MST

experts group

Partnerships: UNSD, ILO, OECD, Eurostat,

etc.

Mobilise engagement, support and

resources

- Adoption by UN Statistical Commission
(UNSC)

16
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Tourism Statistics:
The 2008 international consensus

supported by all UN countries and ILO, IMF, World Bank, WTO, European Commission

Tourium Satellite Account

IRTS 2008: TSA: RMF 2008:
concepts, framework for
definitions, the economic System of
classifications + measurement of Tourism

tourism
consistent with
SNA, BoP

for basic
tourism
statistics

\( Credible,
comparable
statistics

Statistics

Tourism as an
economic sector
(i.e. GDP, etc.)

http://statistics.unwto.org/content/irts2008

17

International Recommendations for
Tourism Statistics 2008 (IRTS)

Ecanamie

International Recommendations
for Tourism Statistics
2008

IRTS 2008: concepts,
definitions,
classifications for
basic tourism
statistics

AaLait) L gall Siluo gill
dabiwl) Slelosls
Yoo

Credible,
comparable
statistics

4

http://statistics.unwto.org/content/irts2008
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Tourism: concepts and definitions

Tourism is about visitors

“Tourism is a social, cultural and economic phenomenon related to the
movement of people to places outside their usual place of residence,
pleasure being the usual motivation.”

Inbound tourism by purpose of visit, 2016* (share)

“A visitor is someone who is travelling
under certain conditions, namely,

for holiday, leisure and recreation,
business, health, education or other ‘e resaton

and holidays

purposes.” = ‘ Business and
profassicnal
“A visitor (domestic, inbound or (13%)

outbound) is classified as a tourist (or Not specifd (7%)
overnight visitor) if his/her trip includes "™ e

an overnight stay, or as a same-day

visitor (or excursionist) otherwise.”

International Recommendations for Tourism Statistics 2008 (UNWTO and United Nations)

19

Tourism: concepts, forms and indicators

Classification of inbound travellers

Border workers
=] Other inbound travellers

Business and
proffesional

Holiday, leisure

3 = Inbound travellers
and recreation Other short-term workers
Visiting friends ST Long-term workers
: H — Inbound visitors
and relatives
Nomads and refugees

Transit passengers not entering
the economic and legal territory

Education and Tourists Same-day visitors
training (Overnight visitors) ioni:

Health and
medical care

Crews on public modes

’7*‘ [ of transport

Main purpose | | Nationals residing Other non-residents Persons entering the country
of tourism trips abroad (foreigners) = toestablish there their
country of residence
Religion/ | |
pilgrimages || long-term students and patients
and their family joining them
Shopping ]

Other travellers deemed not to
enter the economic territory:
—Diplomats, consular staff,
Transit H military personnell and
their dependants
—Armed forces on maneuver

Other =

International Recommendations for Tourism Statistics 2008 (UNWTO and United Nations)

20
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What do we want to know?

Tourism demand, both inbound, outbound and domestic
Tourism supply, businesses

Economic contribution

Employment

Both measures of volume and value

For:
 Comparison in time: evolution, trends, and evt. projections
* Breakdown by various characteristics, such as:

— place(s) visited, source markets, purpose of visit, means
of transport, visitor characteristics

 Comparing with competitors (uniform methodology)

Contribution of tourism to the economy

 Tourism Satellite Account: a TSA consists of a
set of tables reflecting visitor expenditures
and economic activities and employment of
tourism industries

« compatible with System of National Accounts .
(SNA)

* however, tourism is demand side defined

o for that reason satellite to the SNA, results
are expressed in the same terms: Value
Added, Gross Domestic Product, etc.

» TSA produces measurements of the direct
economic contribution, models can use TSA
data to derive indirect, induced effects

21/04/2019
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T . .ﬁa;
Applying of standards
How to measure

= UNWTO leads multilateral coordination in designing practical
guidance for implementing the standards across countries:
1. - IRTS 2008 Compilation Guide
Implementation - Forthcoming TSA Compilation Guide (with UNSD, working
and group formed, 2019)
- Technical note on linking TSA and the System of

Capacity
Environmental-Economic Accounting (SEEA)

building

= UNWTO support countries in their implementation:
- (sub) regional seminars and workshops
- Capacity Building Programme for Northern and Western Africa
Bilateral technical assistance in collaboration with TECO

Compilation Guide

23
Tourism Statistics:
Implementation of standards
IRTS 2008 Compilation Guide: OO O
A companion document to the IRTS providing e _

further clarification, practical guidance for using
sources and methods to compile statistics on
tourism, and country examples.

Designed to support the production of a high
quality set of basic data and indicators in each
country, and to strengthen the international
comparability of tourism statistics

= For national compilers, international experts,
and international/regional organisations

= By national compilers, international experts,
and international/regional organisations under
UNWTO-UNSD coordination

= PDF version online at:
https://unstats.un.org/unsd/tourism

24
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Tourism Statistics:
Implementation of standards
IRTS 2008 Compilation Guide:

= \Wiki version online at:
https://unstats.un.org/wiki/display/IRTSCG/IRTS+2008+Compilers+Guide+Home

RTS 2008 Compirs Guido
a IRTS 2008 Compilers Guide Home

............. Search this complilation guide
interactive IRTS 2008 Compilers

25

Statistics data collection

Sources of data and methods of collection
* census, integral count
sample survey

administrative / business records
— i.e. immigration, visa, chamber of commerce
— i.e. accommodation records

big data

in practice often a combination
all have strengths and challenges
often depend on situation what’s most appropriate

26

fes ‘Spaces - so- | Create - L @ Login
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‘ THE SYSTEM OF TOURISM STATISTICS

C. International comparability and national Systems of Tourism
Statistics (STS): the basic information network data set

27

http:/statistics.unwto.org/content/sts nss

INBOUND TOURISM
Goncepls and |Observation oy aacteristios Related data | indicators Statistical sources
definitions units
BASIC DATA v
Visitors Inbound visitors Classes of visitors (overnight visitor-tourists-/ Arrivals by classes of visitors - E/D card
same-day visitor-excursionist-) + overnight visitors (tourist) - Other type of administrative registers
+ same-day visitors (excursionist) - Surveys:
* of which, cruise passengers 21 « Borders
» Accommodation
Country of residence/regions Arrivals by region ¥ + Transport
+  Africa « Other
+ Americas
+ East Asla and the Pacific
+ Europe
+ Middle East
+ South Asla
+ Other not classified
*  of which, nationals residing abroad
Travel party Size Average size of trave! parties 4/ Surveys:
« Borders
Accommodation
‘ransport
» Other
Trips. Tourism trips [Main purpose Arrivals by main purpose of the trip - EID card
+ personal - Surveys:
*  holidays, leisure and recreation « Borders
“ other personal purposes + Accommodation
+ business and professional « Transport
« Other
Modes of transport Arrivals by mode of transport used - E/D card
+ A - Other type of administrative registers
+ Water - Surve;
+ Land = Borders
* raiway » Accommodation
* road « Transport
* others * Other
Types of accommodation used Accommodation related data - E/D card
+ overnight slays in holels and similar establishments - Other type of administrative registers
+ guests in hotels and similar establishments - Surveys
¢ overnight stays in all lypes of accommodation establishments = Borders
= Accommodation
= Transport
» Other

28

28
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INBOUND TOURISM
Conceptsand |Obssrvation | cparacteristics Related data / indicators statistical sources
definitions ___|units
Organization “Arivals by form of organization of the trip Surveys:
¢ package tour » Borders
+ other forms » Accommodation
« Transport
« Travel agencies
+ Tour operators
» Others
Inbound tourism expenditure &/ BP items
+ “taver » Travel
+ "passenger ransport” » Inlemational passenger lransport
Inbound tourism expenditure by main purpose of the trip &/
+ personal
* holidays, lelsure and recreation
* other personal purpases
+ business and professional
INDICATORS 7/
Average length of stay & - Surveys:
+ Altypes of accommodation establishments « Hosehoids
* Hotel and similar establishments + Borders
+ Non commercial accommodation « Accommadation
Average expenditure per day « Transport
« Travel agencies
. Tuul ooemovs
Olmf lvw of administrative registers
Notes:
"

As a general waming, it must be taken ino account that the flows of inbound tourism are measured In anivals (in case of using the border surveys) or in persons (in case of using the guest type
Information In accommadation establishments). In both cases, national practices are not known which, for stalistical purposes, define the databases of

system with the
purpose myoupmg the corresponding registers 1o the same person: the difficulties and cost associated with this distillation expiains why FEsElEfS of internationals flows do nol refer to individuals but to
the entry or accommodation of travelers,
2/ Even though this is not strictly speaking a typology of visitors, its importance:In some countries (island couniries and olhers) warrants its separate identification, as published by the UNWTO in the
“Compendium of Tourlsm Stalistics". In case some crulse passengers make an overight stay in the counlry of reference, they shouid be considered as lourists and classified as such.
3 ILis recommended that reglons should be derived as the aggregalion of the counlry of residence of intemational visitors. If not possible, nationalily should be used inslead.
4 IRTS does not any threshold for classilying travel parties by size but the composition of them (especially those including children) are certainly relevant for measurément and analysis. Countries
snould classify travel parties as is appropiiate.
5/ These data are Balance of Payments data.
6/ These data are Balance of Payments data (travel® liem exclusively)
7/ These data are obtained from visitor surveys (mainly from border surveys).
8/ Be ware that not all visilors stay al accommodation eslablishments.
E
DOMESTIC TOURISM
onant and units Retated data / indicators Statistical sources
GASICDATA
Visitors Domastic visitors |Classes of visitors overnight visior-tourists-/ | Trips by classes of visitars i/ Surveys.
amo-day visitor oxcursionist.) o overnight visiors (lourist) « Housaholds
o same-day vistors (excursionist) o Accommodation
- Transport
« Gihor
- Other type of administiative fegisters
Trave party size Avernge size of ravel party 2 - Surveys:
* Households
+ Accommodation
« Transport
« Other
Trips. Tourism tnps: (Man purpose: Trips by main purpose - Other type of administrative registers.
o personal
*  holidays, leisure and recreation
N personal purposes
¢ business and professional
IModes of transpor Trips by mode of transport used
+ Ar
o Watar
o Lena
* railway
- rosg
* othars
| Types of accommodation used Acwﬂnnﬂanmlelu\aﬂ data
and similar
¢ guosts i hotels and similar establishments
o overmight stays in ol iypes of accommodation establishments
Tiips by form of organization of the Irp
+ packago lou
+ other forms
ILDICATORS - Surveys.
= Hol s
Average lengh of stay 3 + Accommodation
A ypes o czommocatn ssashments - Transport
“ Hotol and simiar establishment + Travol agencies
o Hon commercial accommod « Tour operalors
Average expenditurs per day o Other
Motes:

1 Household surveys instrument
2 The IRTS does not suggest any threshold for classifying ravel parties by size.

flows. however, only in the case that the survey mekes use of  panel sample fs the unit of aiialysis the trip and nol the

3/ Boware that not al visitors stay at accommodation estabishments

30
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OUTBOUND TOURISM
Concepts and
units Related data | indicators sources
BASIC DATA
Visitors Outbound visitors | Classes of visitors (avernight visitor-tourists-
same-day visitor-excursionist-) Departures by classes of visitors - E/D card
+ overnight visitors (toutist) - Ofher type of administrative registers
+ same-day visitors (excursionist) - Surveys:
« Borders
= Households
Trips. Tourism tips Main destination Departures by region 1/ - Surveys:
+ Africa + Borders
+ Americas * Households
+ East Asia and the Pacific - Other type of administrative registers
.
+ Middle East
+ South Asia
+ Other not classified
* of which, nalionals residing abroad
Expenditure Outbound tourism expenditure 2/
avel”
+ "international passenger transport”
Expenditure by main purpose of the trip 3¢ - BP lems
+ Personal « travel
+ Business and professional « International passenger
transport
INDICATORS
Average length of stay for a resident tourist outside
the country of reference 4/
Average expenditure per day for a resident fourist outside
the country of reference 4/
Notes:

1/ Itis recommended that regions should be derived as aggregation of the country of residence of international visitors. If not possible, natianality should be used instead.
These dala are Balance of Payment data.

2
3/ These dala are Balance of Payments data (“lravel
4

m exclusively).

Either as part of an outbound tourism trip or as part of a domestic tourism rip.

31

TOURISM INDUSTRIES

Concepts and

definitions

[Related data / indicators

Statistical sources.

Tourism industries [Establishments (in the
the tourism industries)

[orn-monetary

Size
Other characteristics for specific industries.

honetary

Output

Intermediate cansumption
Gross value added
lCompensation of employees
Gross fixed capltal formation

BASIC DATA

Number of establishmants in tourism industries, by size
+ accommadation for visitors (hotels and similar establishments)

‘other accommodation services

food and beverage serving activities

passenger lransportation

travel agencies and ofher reservalion services activities

other tourism industries

Accommodation for visitars (hotels and similar establishments)
Aty manetary data

+ output

+ Intermediate consumption

+ gross value added

¢ compensation of empioyees

¢ gross fixed capital formation
Az non-monetary data

+ number of establishments

+ number of rooms

¢ number of bed-places
A3 Indicators

¢+ Oceupancy rate / rooms:

+ Occupancy rate / bed-places

+ Average lenght of stay

+ Avallable capacity

Travel agencies and other reservation service activities
A1) menetary data

+ intermediate consumption
+ gross value added
+ compensation of employees
+ gross fixed capital formation
Az nan-monetary data
+ domestic trips
With package tour
*  withouth package tour
+ Inbound trips
* with package tour
* withouth package tour
+ Outbound trips
* with package tour
* withouth package tour

Surveys:
« Establishments

« Businesses

- Other type of adminisirative registers

- Surveys:
« Establishments
* Businesses

- Other type of administrative: registers

- Surveys
+ Estabiishments
» Businesses
- Other type of administrative registers

- Surveys
+ Estaviishments
« Businesses

- Ofher type of administrative registers

- Surveys
« Establishments
* Businesses

- Other type of administrative registers

32
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EMPLOYMENT

Concepts and
definitions.

Related data / indicators.

Statistical sources

BASIC DATA

in
the tourism industries)

Number of persons, by toursim industries
Size accomi
Status in employment other accommedation services
Jobs food and beverage serving activities
passenger transportation
travel agencles and other reservation service activities
other tourism industries

Duration of work
Fuil.time equivalent jobs

ser e

Number of jobs by status in employment

+ employees
+ self employed

INDICATORS

Number of fulltime equivalent jobs by stalus in employment
yees

modation services for visitors (holels and similar establishments)

- Surveys:
» Establishments

- Other type of administrative registers

33

COMPLEMENTARY INDICATORS

Demand

Gross travel propensity

Carrying capacity

Macroeconomic indicators related
1o International tourism

Inbound tourism expenditure over GDP

Outbound tourism expenditure over GDP

Tourism balance (inbound minus outbound lourism expenditure) over GDP
Tourism openness (inbound plus outbound tourism expenditure, over GDP)
Tourism coverage (inbound over outbound tourism expenditure)

Inbound tourism expenditura over axports of goods

Inbound tourism expenditure over exports of services

Inbound tourism expenditure over exports of goods and services

Inbound tourism expenditure over Balance of Payments current account credits
Outbound tourism expenditure over imports of goods

Outbound tourism expenditure over imports of services

Qutbound tourism expenditure over imparts of goods and services

Outbound tourism expenditure over Balance of Payments current account debits

Inbound tourism expenditure over workers' remittances

34
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UNWTO Compendium questionnaire
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GCC-stat data transmission table
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Considerations, strengths and challenges

Census, integral count
 who is conducting

— stats office

— third party
* access to data
* s it needed to have all
* cost effectiveness

Administrative / business records

* access to data

* how to adjust to concepts and definitions
* how to fill in missing data

Considerations, strengths and challenges

Sample survey

 sample type and size

» dedicated survey or part of larger one
« frequency, once a year, continuous

* is unit individual or travel party

« when asking retrospectively, what period to take into account

» conducted self or subcontracted
* how to deal with non-response
* what is the universe and how to expand to it

21/04/2019

19



21/04/2019

data in practice often like a Swiss cheese

39

...and its not even always the same cheese

oL

40
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...0r its not even cheese

41

Indicators volume and value of inbound tourism

« Visitor Arrivals at Frontier, both overnight and same-
day (VF & TF)

« Arrivals and Nights at various types of
accommodation establishments
(=> average length of stay in the accommodation)
— In hotel and similar (THS & NHS)
— In all accommodation units (TCE & NCE)

* International Tourism Receipts (ITR) = BOP
— item 'Services, Travel, Credit';
— excluding international fares receipts (BOP transport,
passenger services)

42
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Common problems arrivals data

« distinguishing between travellers and visitors
« distinguishing between same-day visitors and tourists

* residence vs nationality, i.e. nationals residing abroad,
immigration and expats

* transit (airport transfer vs longer duration)

* not always all flows included (i.e. some border
crossings, means of transport, purpose of visit)

* no measure at borders, so proxy need to be used, i.e.
arrivals at accommodation

* change in series

43

Inbound tourism in South Africa

International tourist arrivals, 1995-2014*

12

10

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014*

Source: World Tourism Organization (UNWTO)

44
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Inbound tourism in South Africa

International tourist arrivals, 1995-2014*

12

10

8 /

6 example change of series:

in 2009 South Africa

changed methodology and

is better able to

distinguish between

2 same-day and overnight
visitors

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014*

Source: World Tourism Organization (UNWTO)

45

Quality of statistics

Validity

— do you measure what your intend to measure?
Reliability

— is it measured consistently?
Comprehensiveness

— wealth of indicators covered and detail /
breakdowns available

Frequency, timeliness,

— building routine and use of ICT
Harmonisation

— is system consistent internally

46
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Measuring Tourism

Visitors

Same-day
visitors
(incl. cruise
passengers)

47

Measuring Tourism: Example data Spain 2000
Source: Frontur and Familtur (Instituto de Estudios Turisticos)

Tourists (overnight visitors)

In collective tourism establishments

In private

Hotel and similar | Other types of
establishments | accommodation
establishments
(campsite, rented

places etc.)

accommodation
(2nd home,
family and
friends, etc.)

48

(millions)
Visitors
Same-day Tourists (ovemight visitors)
. . In collective tourism establishments | In private
(incl. cruise o {ation
passengers) Hotel and similar | Other types of ond h
establishments | accommodation 1(‘a . O:I:’
establishments fﬁmz:etc
(campsite, rented ends, etc.)
laces etc.

1037 87%
93%

21/04/2019
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ourists in all types of accommodation establishments, by country of residence
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Comprehensive database on tourism statistics

Compendium of Tourism Statistics = UNWTO

= 145 data series covering broad range of .
information with regard to inbound, domestic, )
and outbound tourism, tourism industries,
employment, macroeconomic indicators

Yearbook of Tourism Statistics
= Arrivals and nights to destination countries by
country of origin

v'Over 200 countries covered

v'Updated on permanent basis

v'Available through elibrary, in hardcopy;,
CDROM and under contract
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Telling the story

What
= Analysis and aggregation of data
= Communication of results

How

Monitoring tourism trends

= UNWTO World Tourism Barometer (6x)

= UNWTO Tourism Highlights (2018 edition)
= UNWTO Tourism Trends Snapshots

= long-term trends (pending)

= Research in framework agreement EU
- European Union Short-Term Tourism
Trends (6x)
- Annual trends report

= Ad hoc reports and requests
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UNWTO | signin | Register | Cart | [English ] (3

HOME TOURISM STATISTICS . OURNALS BOOKS BAROMETER HOWTOSUBSCRIBE FAQ CONTACTUS

Methodological Notes.

For_a betier_uncerstanding of the Toursm
Statitics, please donnload

Tourism Statistics

Get e latest and most up-lo-date toursm SIastES 10 &l et oiiogical otes fo the Tourkm Siaisics
the counlries and regions around the word Dala on  Daapace 2010 Edilon

as on tourism industres, employment and complementary  Oubound fourism. Methodological Notes.
Indicators. Al statistcal tables avafiabie are dispiayed and
can be accessed indvidually

For short terms results

Please ind the detaled ist of the countries Updated here
(anuary 2018)

Browse by Country

Alghanistan

Browse by Economic Group R
Asia Pacific Economic Cooperation (APEC) |

Browse by Indicator Prease see the UNWTO World Tourism Barometer
for short term resuts

e 000000

Spain Gountry-specit
toursts at national bor

 Employment (3)
= Compementary Indaiors (2)

www.e-unwto.org/toc/unwtotfb/current
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GCC-STAT
STATISTICS

| Statistics | Tourism
- B i

aibicidielfigihiiijikiliminioipigirisitiuiviwixiylzi#

Tourism

Tourism statistics 2016-2017

Latest Figure Analytical Summary. Metadata

annually | hotels | tourism

USER LOGIN i RESOURCES SUBSCRIBE

\ Vila oyl 510l i
foea s s,

https://gccstat.org/en/statistic/statistics/tourism
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Tourism Indicators Report at
www.ncsi.gov.om/Elibrary/Pages/LibraryContentView.aspx
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www.visitdubai.com/en/tourism-performance-report
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Legalnotice | EJRSS | Cookles | Links | Contact | Engish  [¥]
eurostat = o
Your key to European statistics

News Data Publications About Eurostat

> Eurostat >

Tourism — Overview

What information can | find here?

Tourism, in a statistical context, refers to the activity of visitors taking a trip to a destination outside.
thei environment, for less than a year. It can be for any main purpose, Including business

Eurostat satistics of

 Capacity and occupancy of tourist establishments.
capacty cata ly to the number of places, while
I the

of nights spent.

« Tourism trips.
This data refers to the number of tourists and tourism trips made. They are avallable broken down
by main characteristics of the trip, such as destination, duration, mode of transport used, or
expenditure, as well as by socio-demographic characteristics of the tourists, such as age and
gender.

Who goes on holidays where? - ‘
Our visualisation tool shows you at a glance where = ‘

people from your country travelled to and who visited S
your country. Complete Selected tables  Informationon  Publications
database data

“Tourism in a nutshell -
SR ——— 3¥ & ~)
our tourism statistics in an easy way. | =

statistcs | Methodoiosv | Lesislation  Links o further

https://ec.europa.eu/eurostat/tourism
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eurostat

Your key to European statistics

News Data

Legal notice | [} RSS | Cookies | Links | Contact  English ¥

Publications About Eurostat

European Commission > Eurostat > Tourism > Method

Overview
4Data
Main tables
Database
Other sources
Publications
METHODOLOGY
Legislation
Projects and studies
Statistics lllustrated
Links

Eurostat Metadata on tourism statistics

B capacity and occupancy of tourist accommodation establishments
B Annual data on trips of EU residents

Manuals and guidelines

[ Methodological manual for tourism statistics - Version 3.1 - 2014 edition
B International recommendations for tourism statistics

B 2008 Tourism Satellite Account: Framework
European Implementation Manual on Tourism Satellite Accounts

News Data

News releases Database

Release calendar Statistics by theme
What's new? Statistics Ato Z

Publications About us Opportunities
Al publications Overview Calls for tenders
Statistics Explained Howto find us Grants

Clltaet AW <share &l eurostati®

https://ec.europa.eu/eurostat/web/tourism/methodology
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https://unstats.un.org/unsd/tourism
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+ Clarification Notes Webpage
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+ e 3 o Franga « Espafal » Byco D

Sixth Edition of the IMF's Balance of Payments

and International Investment Position Manual

(BPMO6)

Last Updated: November 2013

Order a print Copy | Ordering Information

The s o of the e of Paymerts and Intermatons vt postion
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» Balance of Payments and
International Investment

Position Manual (BPM6)

Full BPMG text in PDF format » External Debt Statistics: Guide

for Compilers and Users
Table of Contents v

pter 1. Introduction » BPM5 Compilation Guide
2. Overview of the Framework T
Lnplementing the BPSM6

3. Accounting Principles
Chapter 4. Economic Territory, Units, Institutional Sectors, and Residence
Chapter 5. Classifications of Financial Assets and Liabiities Seaaleos

Functional Categories » IMF Data Mapper®

International Investment Position » Balance of Payments Home
Page

pter 8. Finandial Account

pter 5. Other Changes in Financial Assets and Liabiities Account D beetinion Standacii

£r 10. Goods and Services Account data categories
Chapter 11. Primary Income Account

12. Secondary Income Account

Capital Account

14. Selected Issues in Balance of Payments 2nd International Investment
Position Analysis

Appendix 1. Exceptional Financing Transactions
Appendix 2. Debt Reorganization and Related Transactions

Appendi 3. Reglonal Arrangements: Currency Unions, Economic Unions, and Other
Regional Statements

of P and International
Position Ce Guide

November 2017

Last Updated:

The IMF Statistics Department has prepared the Balance of Payments and.
Internationa! Investment Position Compilation Guide (8PME CG), which is a
companion document to the sixth edition of the Balance of Payments and
International Investment Position Manual (8PM6). It updates the Balance of
Payments Compilation Guide that was released in 1995 to accompany the BPMS.

B R B A S S S B~
n, Chinese version, Spanish versior ver

Table of Contents

1. Introduction

Chapter 2. How to Conduct a Survey

Chapter 3. Spedific Surveys for Balance of Payments and International Investment
Position

Chapter 4. International Transactions Reporting System

Chapter 5. International Merchandise Trade Statistics

6. Data from Offcal and Administrative Sources
Chapter 7. Selected IMF and Other International Organizations' Data Collection
Initiatives

Chapter 8. Crosscutting Issues In Compling Balance of Payments and International
Investment Position Statistics

Chapter 9. The International Investment Position
Chapter 10. The Finandial Account

Chapter 11. Goods

Chapter 12. Services
Chapter 13. prmary Income
Chapter 14. Secondary Income
Chapter 15. The Capital Account

Exceptional Financing Transactions

7. Serviceabllity and Accessibiity of External Sector Stafistics

www.imf.org/external/pubs/ft/bop/2007/bopman6.htm

www.imf.org/external/pubs/ft/bop/2007/bop6comp.htm

Measuring employment in the tourism industries
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World Tourism Organization

Home About Whatwedo Regions Events Media

ontact us

Measuring Employment in the Tourism Industries — Guide with
Best Practices

2014

Ne of Pages: 190

Get a printed copy=

Get an electronic copy
ISBN (electronic version):
978-92-844-1615-8

ISBN (print version):
978.92.844-1614-1

The facts and findings presented In this guide confirm that employment in
tourism and the economic value of tourism in terms of employment remain
Inadequately measured and insufficiently studied. Employment in the
tourism industries needs to be measured and described in a more
consistent way supported by proper statistical instruments developed on
International tools and enhanced through International cooperation
This guide provides some exampies of best practices of measuring
employment in the tourism indusiries from countries that have

capacity to develop a of employment indicators.
This publication is  joint project by the Intemational Labour Organization (ILO ) and UNWTO.

Engish v

Join the UNWTO
mailing list

X

Highlights

—

th World Congress on Snow
and Mount

Tourism

[+] Newsletter

UNWTO News
85
April 2019

[+] Publications

www2.unwto.org/publication/measuring-employment-

tourism-industries-quide-best-practices
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Digital footprint
Tube] @ « Opportunities
Wy @ but also many
- questions
Linked | }].

* For operational or
statistical use?

(g

Big data for statistics

Plenty of possible sources
 mobile phones

* internet use

* search

* social networks

* reservation data

* payment data
 smart energy meters

* etc,, efc., etc.
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Big data for statistics

Report Eurostat, version UNWTO forthcoming

Tourism statisti
Early adopters of big data? | 2017 edition

eurostati®ll

66

[0 g

Legal notice | Y RSS | Cookies | Links | Contact  English &
eurostat a
Your key to European statistics

News Data Publications About Eurostat Help

European Commission > Eurostat > Products Statistical working papers > Tourism statistics: Early adopters of big data?

PUBLICATION DETAILS

Tourism statistics: Early adopters of big data?

This paper, originally prepared for the 6th UNWTO International Conference on Tourism Statistics, gives an overview of the different sources of big - -
data and their potential relevance in complling tourism statistics. It discusses the opportunities and risks that the use of new sources can create:

new or faster data with better geographical granularity; synergies with other areas of statistics sharing the same sources; cost efficiency; user
trust; partnerships with organisations holding the data; access to personal data; continuity of access and output; quality control and
independence; selectivity bias; alignment with existing concepts and definitions; the need for new skills, and so on.

The global dimension of big data and the transnational nature of companies or networks holding the data call for a discussion in an international context, even
though legal and ethical issues often have a strongly local component.

Table of contents

Electronic format

Download Publication B (EN) https://ec.europa.eu/eurostat/web/products-

Release date: 18/09/2017

Send product via email to sens| | Statistical-working-papers/-/KS-TC-17-004

Additional information

Product Code: KS-TC-17-004

ISBN: 978-92-79-71899-1

ISSN: 2315-0807

Digital Object Identifier (DOI): 10.2785/762729

Theme: Industry, trade and services
Collection: Statistical working papers

Share this page:
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Sources linked to tourism

Communication Business process .

67
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Mobile network Flight booki Pt
| | Viobile networl | | .- || rlight booking o geographic
operator data Web activity systems Traffic loops Hormation
(OpenStreetMap)
Smart mobile | | | | Stores cashier | | Smart energy | | Wikipedia
devices data Web portals data meters contents
| | Social media || Individual | | Financial | | Vessel radio | Picture
posts websites transactions identification collections
| e N EEE— —_—
Satellite
images

Big data for statistics

Different uses

replace existing data collection
complement / fill in gaps

additional data

— more indicators

— more geographic detail

more timely

synergies with other statistics

auxiliary information for surveys

— validation, calibration, deeper breakdowns
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Big data for statistics

Plenty of challenges

+ access to data

 adjustment to statistical concept and definitions
* need to develop algorithms

¢ coverage

+ selectivity bias / representativeness
» comparability over time

* continuity

» cost

* privacy

* independence

* trust

« skills

69

Estimated number of outbound TRIPS, by
destination (in million)

15,1
- 13,7

EU-28 All destinations

B Mobile phone data (Apr-Sep 2016) Soiirce.
m Official tourism statistics (Apr-Sep 2015) CLros el SImamus,

Statistics Belgium

Quality, breaks, concepts, trust, access, ...
Outbound tourism trips by residents of Belgium
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Big data for statistics

Positium: mobile positioning data www.positium.com

P positium HOME: PRODUCTS SC NS RESEARCH JOBS CONT

Mobile Location Data Analytics For Official Statistics

‘ Event
R Pl Even
() . = \ ] | \nslt’c‘mun ‘
T 2 /) )
W >4 S / @ \ (, )
MOBILE NETWORK| Anonymous /// 4 —{ De factoJ
N R / (o Data |I|I s  population

/ Population [

statistics Tourism

Erranspor!allon‘ statistics

| modelling

A technological platform and for processing Mobile Big Data for human mobility monitoring, analyses

and statistical indicators.

Our solution uses anonymised Mobile Big Data from Mobile National Statistical Offices, Department of Transportation,
Network Operator to turn billions of location points into  Tourism Boards, Ministry of Planning, Municipalities, Event

meaningful and understandable statistical indicators for  organisers, Retail shops, Shopping centres, Rescue services,

71

Big data for statistics

mobile positioning data (mpd) in Indonesia: Positium and Estonia

P positium HOME: PRADUCTS SOILITIONS RESEAREH J0BSICONTACT AIDG:

Partnership with BPS - Statistics Indonesia: Using
MPD for Official Statistics

Today marks a big milestone for both Positium and the global statistics NO REPLIES
‘community. On January 30, 2019 we have signed a Memorandum of Un- §
derstanding with BPS - Statistics Indonesia, launching a cooperation to

use mobile positioning data (MPD) in the official statistics production in . I
Indonesia.

Positium has been studying mobile positioning data for nearly 15 years.

‘When we began our work, we knew that Big Data would offer great bene-

fits in future research and policymaking. With this memorandum, Indone- £
sia has become a front-runner in and a beacon to the global statistical
community. The role of modern statistical institutes Is not just to report
the numbers, but also to investigate the reasons behind the changes in so-
ciety. Big data in general, and especially MPD, is one of the best sources

today tolearn about the spatio-temporal behaviour of people.
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Big data for statistics

the use of flight reservation data: Forwardkeys

eys.com
@FﬂfwardKeys ABOUT  PUBLICATIONS ~ PRODUCTS  CONTACT @;‘

172 Chineseitravellers
returning=haime via Dubai

Big data for statistics

Do you know the difference between?

passenger at airport
passenger number in airline
visitor to country

guests in hotels

74
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Big data for statistics

Do you know the difference between?

passenger at airport 1 visitor arriving by air counted at least 4 times

passenger number in airline 1 visitor arriving by air counted at least 2 times

visitor to country 1 visitor arriving by air counted 1 time

guests in hotels 1 visitor can be counted more than one time
75

Use of big data in market intelligence
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- = Understanding
g:td:;zt:; :::ﬂ,::: ess Brazilian Qutbound Tourism

Understanding
Russian Outbound Tourism

Whal, the Brazikan Bogusphens is Saping sboul Ewope
What the Chinese blogosphere is saying about Europe What the Russian Blogosphere is saying about Europe

Outbound market ‘netnographic’ studies
based on the analysis of the blogosphere

www.kairosfuture.com
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Mirror statistics

Some indicators should be mirrored in other
countries

« for instance inbound travel to you and outbound
from you with any country should ideally mirror his
outbound to and inbound from you

» equally Balance of payments travel credit and debit

 opportunity for partnerships, especially with
neighbours (where numbers are large with many
over land borders, and NRA also prevalent)

— for instance Mexico and US, and Canada and
US work together on inbound and outbound
statistics for their common borders

Mirror statistics

Kuwait
Bahrain

21/04/2019
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Mirror statistics

Example in excel for GCC

Outbound Inbound Inbound Inbound Inbound Inbound Inbound

SAUDI ARABIA| BAHRAIN KUWAIT OMAN QATAR UNITED ARAB EMIRATES SAUDI ARABIA

sag111 bh121 kw121 om121 qalll ue711 salll

Outbound tourism - trips abroad by resident visitors to countries 2. Arrivals of non-reside 2. Arrivals of non-reside 2. Arrivals of non-reside 1. Arrivals of non-reside 3. Arrivals of non-resident touris 1. Arrivals of non-resi
2016 2017 2016 2017 2016 2017 2016 2017 2016 2017 2016 2017 2016 2017

4,082,298 3,537,114 237,189 135202 68,360 918432 568,564

2,035,702 1,841,361 93,115 83,985 2,064,087 2,092,824

237,788 314,019 24,936 98,617 74,526 167,863 195,156

1,072,706 606,571 67,682 623,917 274,935
8,942,321 9,919,617 2,621,805 949,145 467,799

3,454,925 3,680,065 104,565 134,578 58,206 947,628 649,902
881,007 1,108,007 167,326 71,092

6,389,473 6,253,609
GCC excluded?
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Process

Measure better to manage better

What is needed:

 Technical expertise

» Awareness and engagement

» Resources (both human and budget)
* Institutional setup

* Collaboration and coordination amongst all
relevant national institutions

* International and regional cooperation
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Vitamin 4C : Communication, collaboration, cooperation
and coordination

between tourism and other government departments
policy areas (transport, foreign affairs, environment, etc.)

between national, regional and local authorities
between policy makers and tourism board

between public and private sector
" — ppp public-privatessector partnerships

B 3

‘,
’

with civw T 8t O

in th , between déstination and; ,_
\‘ﬁ/:rlous istribution channels y
Mﬂ?‘you only can do it together

Thank you very much
for your attention!

John G.C. Kester
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